MAKING A GREAT MARKET EVEN BETTER

PHASE TWO
COMMUNITY
ENGAGEMENT IS

FROM 22 APRIL
TO 16 MAY 2014

We would now like to hear your ideas on the
emerging plan that will shape the future of the
market and surrounding precinct.



WHAT NEEDS TO IMPROVE

Our first phase of community engagement delivered
strong messages about the deep sense of connection
many people feel for the Queen Victoria Market.

CURRENT MARKET PRECINCT

It is clear there are many things people love about the market. We know the community value
the market experience and view it as an iconic Melbourne place that must be treated with care. TRAFFIC

The streets around the market form
barriers to the local area and make it
T difficult to walk around.

It is also clear that there are things at the market that are simply not working and need
improvement. This includes enhancing facilities for traders and market visitors, providing
more open spaces, places for events, eating and meeting, better parking facilities, and easier
access for pedestrians, cyclists and commuters.

We need to retain the market |

experience, while improving
facilities and addressing
pedestrian conflict areas.
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“Some north facing
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public toilets, ATMs
and inclusion of
other services.”




WHAT WE PROPOSE FUTURE MARKET PRECINCT

Our proposals for renewal are based on your feedback Here are the proposals we have put together so far:
from the first phase of community engagement. Our aim
is to preserve the Queen Victoria Market’s heritage and
authentic atmosphere, while allowing the market precinct
to evolve to meet contemporary needs of traders,
shoppers and the growing city.

BELDw GRDN N |u_§;.
BELOW GROUND FACILITIES Create a basement under sheds A, B and C. L

- Remove cars from public spaces to make room for more retail, Create a basement under sheds
hospitality and events. The new below ground area could : A BandC.
accommodate the market’s customer car park, along with new
storage and operational facilities, making
it more convenient for shoppers and traders.
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- Explore new retail, hospitality, events and activities.

- Close Queen Street to traffic to create additional space for ! 'E
trading and the market community and improve safety.

Create a major new public open space for the market Createfa msjor ”e&N pUb('j‘C [?Pe”
s ) "] space for the market and the
and the city’s north city’s north.

- Once the existing car park has been replaced, a major i A=
public space will be created. This space will be a meeting : " /
place for the community and could also provide an area
to acknowledge the history of the site as Melbourne’s
first cemetery. DUDLEY ST
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FRANKLIN STREET CONNECTION Connect Frankiin Street to Dudliey Street and remove { NEW DEVELOPMENT N oo eI S

two roundabouts.
SITES

- Better traffic connections around the market will reduce Create land suitable for
congestion and make it easier for people to move around. mixed-use development.
Connecting Franklin and Dudley streets will link the market
with the central city and surrounding neighbourhood.

N E w n E V E L U D M E N T S I T E S Create land suitable for mixed-use development.

- Funds raised through the development of land to the market’s
south will be directed to the market renewal project.




CONTINUING TO
SERVE MELBOURNE

The Queen Victoria Market has served the people of
Melbourne continuously since the 1870s, which gives
it an irreplaceable connection to our past.

HOW TO GET INVOLVED

Our challenge is to develop a master plan that enables
us to retain the market’s authentic atmosphere, while
allowing it to evolve and meet the needs of traders,
shoppers and the community.

We would like to hear your views on these proposals.
Ideas we hear during this phase of community engagement
will be incorporated into the draft master plan.

We will continue to work closely with the management of Queen Victoria Market and traders
to ensure we retain the vibrant market experience Melburnians love. The market will continue
to trade throughout the renewal and any period of major or minor works.

Work will be conducted in stages to minimise unnecessary disruption and inconvenience for
customers. Access to parking and public transport will be maintained consistently throughout
the renewal process. When it is necessary for sections of the market precinct to be temporarily
closed for construction, or safety purposes, there will be clear and early communication so the
market community is informed.

HERITAGE:

What parts of the
unique market
experience should
be retained?

OPEN SPACE:

How could new open
spaces be used?

eg event spaces,
meeting places.

CAR PARKING:

What features could
we include in our new
car park?
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The Premier of Victoria and Lord Mayor The first phase of community engagement
Robert Doyle announce that the City + begins, with the community invited to

of Melbourne will make the largest learn about the history of the market,
investment in its history to preserve and the renewal and to identify areas to be
renew the Queen Victoria Market and improved and protected in the future.

surrounding precinct.
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Community Queen Victoria Master plan
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on the draft
master plan
begins.

Renewal master
plan finalised.

Market Precinct m—— implementation

begins.

The second phase of engagement will run until 16 May 2014. Engagement activities will take place
at the market precinct and online at melbourne.vic.gov.au/queenvictoriamarket.

The input you provide will inform the draft master plan, which will be released by the end of 2014,
and finalised by mid 2015.



JOIN THE CONVERSATION

MELBOURNE.VIC.GOV.AU/QUEENVICTORIAMARKET
03 9658 9658

As owners of Queen Victoria Market, the City of Melbourne will have oversight and
responsibility for the suite of projects to renew the market. Day-to-day operation of
the market will continue to be managed by Queen Victoria Market Pty Ltd.



